
 

 

 
 
 
 
 
 
 
 
 
 
Dear Councillor 
 
COUNCIL - TUESDAY, 6TH NOVEMBER 2012 
 
I enclose, for consideration at the above meeting of the Council, the following report which has 
been printed separately. 
 
 
Agenda No Item 
 
6. Corporate Strategy 2012/13 to 2015/16  (Pages 43 - 44) 
 
 To consider the attached report of the Chief Executive. 

 
 
 
Yours sincerely 

 
 
 
 
 
 
 

Gary Hall 
Chief Executive 
 
Carol Russell  
Democratic Services Manager  
E-mail: carol.russell@chorley.gov.uk 
Tel: (01257) 515196 
Fax: (01257) 515150 
 
Distribution 
 
1. Agenda and reports to all Members of the Council.   
 

This information can be made available to you in larger print 
or on audio tape, or translated into your own language.  
Please telephone 01257 515118 to access this service. 

 

Town Hall 
Market Street 

Chorley 
Lancashire 
PR7 1DP 

 
26 October 2012 
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